


cleaning and cooling technologies that use car-
bon dioxide.  The same gas that puts bubbles in 
champagne and soft drinks is non-hazardous, 
non-carcinogenic, non-flammable, non-toxic, 
non-ozone depleting and pretty much “non” 
anything else that’s bad.  When subjected to 
pressure, the gas becomes a liquid, which is an 
effective solvent.  (Those who use club soda 
to remove wine stains have known this secret 
for years!)  Because the solvent is environmen-
tally friendly, it’s not subject to regulation or 
potential liability from soil or groundwater 
contamination. Cool Clean is using carbon 
dioxide to create proprietary technologies and 
products with over 100 potential applications 
and markets.   

These businesses and many more like them 
are moving our state toward a cleaner, brighter 
future.  Policymakers are also driving the 
CleanTech movement.  Legislation signed into 
law earlier this year requires that by 2025, 25 
percent of the state’s electricity will come from 
wind farms, hydroelectric power and solar 
energy, as well as burned plants and animal 
waste.   Xcel Energy Inc., which delivers half 
of Minnesota’s electricity and is the nation’s 
largest wind energy provider, is ramping up to 
have 4,000 megawatts of wind power online 
by 2020 - the equivalent of 2,000 turbines. 

This year the Minnesota Tekne Awards, 
the annual celebration of technology innova-
tion, has introduced a Green category that 
is generating a lot of buzz and a large num-
ber of nominations. Judges will select three 
enterprises as finalists. Then on November 1, 
one of them will be recognized with the first 
Green award for practices of environmental 
responsibility and incorporating sustainability 
principles into their business model. 

So, where is all this leading? Hopefully 
to solidifying the belief that being good to 
Mother Nature can also be good for busi-
ness.  Although some environmental initiatives 
are merely well-choreographed PR campaigns 
intended to attract more customers, others are 
turning truly innovative thinking and Green 
technologies into Green dollars that are good 
for the pocketbook and the planet. MB	 Reprinted with permission of the publisher.  ©2007 Metropolitan Media Group, Inc, all rights reserved. 

Any reproduction of this document is strictly prohibited. For reprints call 952-767-2600.


